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In September 2018, Archimedia celebrated 
twenty years in architecture practice.

In 1998, after ten years as Group Regional 
Director for the publicly-listed, multi-
disciplinary, Pacific Rim design company 
Devine Erby Mazlin (DEM), Lindsay 
Mackie purchased the New Zealand offices 
in Auckland, Hamilton and Queenstown, 
and launched the architecture and interiors 
company “Archimedia”. 

The history of DEM, and the focus on 
“team” is recorded in a 2008 publication 
by Brian Mazlin and Pem Gerner titled 
“Architecture by Team”. Many of the 
qualities that defined DEM teams are 
still maintained by Archimedia today 
– “including the Client as part of the 
design team”; a diversity of skills and 
commissions; multi-disciplinary teams 
with a collegial approach; supported and 
nurtured teams; in-depth enquiry and 
research; and functional, economic and 
aesthetically unified design.

A number of years sailing competitively 
also taught me the potential of a team 
of experts - gifted and experienced, but 
importantly, also relaxed and consequently, 
good decision makers.  Archimedia as a 
practice has in part been modelled on a 
sailing scenario – winning requires the 
very best technology, the very best people 
(often more talented than the skipper), 
acknowledges the supremacy of tactician 
over helmsman; and requires the ability to 
pro-actively engage with a dynamic and 
changeable “playing field”.  

The practice of architecture has sometimes 
been complex and often challenging – 
dramatic property and financial cycles in 
1991 and 2008 have required creative and 
disciplined responses. 

Throughout all this market turbulence 
Archimedia has maintained the simplest 
of Business Plans – “design and service 
excellence”. All else follows from this 
commitment to continual improvement, 
rejecting compromise and attaining 
excellence in all we do.

At this milestone, I want to acknowledge 
the current team at Archimedia, who 
represent the best balance of character 
and creativity yet assembled. I also 
wish to thank all the professionals who 
have contributed to Archimedia over 
these twenty years – particularly Hamish 
Cameron, Steve King and Russell 
Pinel; but none more so than Practice 
Manager Lynda Mackie, whose tenacious 
accounting disciplines have ensured a 
“no surprises” continuity of business over 
these rewarding two decades. 
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The transition from DEM to Archimedia 
was seamless and opportunities arose to 
re-think accepted typologies across many 
different property sectors – business parks, 
offices, hotels, apartments, healthcare, 
retirement living, private residences, 
wineries and lodges were researched, 
designed and constructed throughout New 
Zealand and the Pacific.

Competition and award success followed 
almost immediately for the new practice. 
Our first (of three) competitive submissions 
on the 28 Shortland Street site had set 
a new benchmark for commercial office 
design at Archimedia – a sustainability 
approach preceding GreenStar that 
integrated architecture, structure and 
services, reducing solar gain with external 
shading; and reticulating supply air 
vertically within the primary structural 
columns around the perimeter.

Working with the same consultant team, 
Archimedia competed for, and won, the 
commission for the first stage of the 
Auckland City Hospital redevelopment, 
an international best-practice Pathology 
Laboratory, LabPlus.

In April of the millennium year, Archimedia 
were selected as a finalist for the 
Waitemata Waterfront Design Competition 
(“Britomart Station”) in conjunction with 
global practice Denton Corker Marshall’s 
Melbourne office. Although we did not win 
that competition, we learnt valuable lessons 
about collaboration and the importance of 
having a partner who would “listen” and 
respond specifically to the “local”. That 
knowledge would soon reap rewards. 

Designed in that same year, Archimedia 
won their first NZIA New Zealand 
Architecture Award for The World of 
WearableArt and Classic Car Museum, 
commissioned by Sir Peter Talley, in 
Nelson. 

In parallel, the Queenstown office 
won an NZIA New Zealand Award for 
Queenstown Lakeview Holiday Park, 
setting a new benchmark for camp ground 
accommodation.  

4 World of WearableArt Museum, Nelson
5 Lakeview Holiday Park, Queenstown
6 Trans Tasman Tower, 28 Shortland Street
7 28 Shortland Street for HCI
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4

8
5

6 7



In 2001, Archimedia were invited by the 
University of Auckland to participate with 
five other local and international practices 
in the design competition for the new 
University of Auckland Business School 
Complex. Archimedia invited prominent 
Sydney-based tertiary education practice 
MGT to partner with us and we won the 
competition for what would eventually 
become one of the University’s most iconic 
and best-loved buildings, the Owen G 
Glenn Building, completed in 2007. 

The building would win an NZIA Local 
Architecture Award that same year; and 
was a Finalist in the Education Category  
at World Architecture Festival in 2008.

Archimedia competed for, and won, 
the commission to Master Plan the 
redevelopment of Auckland Showgrounds 
– later ASB Showgrounds; and implement 
the first stages of a new Hospitality Hub 
and best-practice Exhibition Halls Three 
and Four. These comprise 5500m2 of 
column-free space with a clear-span of 
72 metres. Archimedia continues to work 
with ASB Showgrounds today, having 
just revisited the facility Master Plan 
to increase Exhibition, Hospitality and 
Support space to just under 25,000m2.
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Archimedia was also commissioned 
to design the new Hyatt Residences 
apartment tower, which won a further NZIA 
Local Award in 2003. 

The Jury Citation read: 

 “The Hyatt Residences contribute much 
needed beauty and elegant form to the 
cityscape of Auckland. The extensive and 
complex brief has been responded to with 
great care and attention from the macro 
to the micro scale. The use of asymmetric 
curved balconies and tapered curved 
canopies to the exterior, provides not only 
practical benefit of real shelter and usable 
outdoor living spaces, but also creates a 
delightful texture, pattern and attractive 
form for the city to enjoy. This building 
provides the city with a successful example 
of sensitive and considered design which 
‘raises the bar’ for the current level of inner 
city accommodation, from both a practical 
and an aesthetic perspective.”

Archimedia was also commissioned by 
high-profile publisher Don Hope to design 
an apartment in Hyatt Residences (along 
with several others) which had been 
aggregated from two seaward-facing 
apartments and the central corridor on a 
sub-penthouse level. The resulting white-
on-white interior won Archimedia an NZIA 
Local Award for Interior Architecture – and 
also won the DINZ Best In Category Award 
for Interior Design.
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Whilst the Business School and Hyatt 
Residences were under construction, 
Auckland Council ran an invited 
competition for the re-development of the 
Auckland Art Gallery. Despite the fact that 
neither practice had previously designed 
an art museum, Archimedia invited MGT 
/ FJMT to partner for the project and the 
commission was won in 2004.

The completed Toi o Tamaki Auckland 
Art Gallery became New Zealand’s most 
awarded work of architecture, winning 
NZIA Local Awards for Public and Heritage 
Architecture; NZIA New Zealand Awards 
in the same categories; and in 2012, was 
awarded the New Zealand Architecture 
Medal. 

The same year, Toi o Tamaki won the Arts 
and Education; and Heritage and Adaptive 
Re-use Categories of the RLB Property 
Council of New Zealand National Awards 
and as a result, won the coveted “Supreme 
Award”. 

The Chicago Athenaeum Museum 
International Award, the AIA The Jorn Utzon 
International Architecture Award; and the 
RIBA International Architecture Awards 
were subsequently conferred on the project. 

In 2013, at Marina Bay Sands in 
Singapore, Toi o Tamaki won the INSIDE 
Culture Category Award, the WAF Culture 
Category Award and the World Architecture 
Festival World Building of the Year Award. 
We still smile at the irony of architectural 
competitions – when entered in 2012, Toi o 
Tamaki was not even short-listed as a WAF 
Finalist. In 2013, it won World Architecture 
Festival’s highest accolade!

17 Auckland Art Gallery Toi o Tamaki 
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Following the success of Toi O Tamaki, 
Archimedia were eager to apply the 
lessons learned from the project to another 
civic and cultural endeavour, particularly 
in the realm of stakeholder consultation, 
the Maori dimension, collaboration with 
local artists and a continuation of our close 
relationship with Ngati Whatua artist and 
sculptor, Bernard Makoare.

In 2012, Archimedia won an open 
Registration of Interest for a Music and 
Arts Centre for younger people in Glen 
Innes. This project, eventually gifted 
the name “Te Oro” by mana whenua, 
became a benchmark for public authority 
community consultation in New Zealand. 

Te Oro is recognised as one of the most 
significant expressions of multi-cultural 
identity in Tamaki Makaurau. It is featured 
in the Auckland Council Design Office 
Manual and won an NZIA Award for 
Public Architecture in 2017; the Designers 
Institute Nga Aho Purple Pin in 2016, 
and was a Finalist at the Berlin World 
Architecture Festival in 2016.

Te Oro also won the Designers Institute 
Graphic Identity Purple Pin, the NZIOB 
Supreme Award and the RLB PCNZ Best 
in Category Award for Education And  
Arts Property.

21 Te Oro, Glen Innes
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Archimedia’s recognition for design 
excellence is not confined to cultural and 
civic architecture. 

In 2004 Archimedia’s Villa Maria Winery, 
Mangere project, commissioned by Sir 
George Fistonich, was awarded an NZIA 
local award, and in 2005 an NZIA New 
Zealand Architecture Award; it remains one 
of Archimedia’s finest buildings. 

PACT Office Building in Hamilton, with 
its integrated fit out, won an NZIA Local 
Award in 2012, following Hamilton office’s 
earlier success with an NZIA Local Award 
for the Scott Residence, on the banks of 
the Waikato River.

During this period, construction of 
Archimedia’s third new facility for Southern 
Cross Hospitals – Norfolk Southern Cross, 
Tauranga was underway, along with the 
award-wining Rea Residence overlooking 
the fairways at Millbrook Resort, Arrowtown.

28 Villa Maria Estate, Mangere
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30 PACT Office Building, Hamilton
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32 Scott House, Hamilton
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The Hekerua Bay Residence on Waiheke 
Island for Loukas Petrou was nominated 
for the ArchDaily Building of the Year; 
short-listed for the NZ Home of the Year; 
Long-Listed for the WAN House of the 
Year Award 2015; won an NZIA Award for 
Auckland Architecture; short-listed for the 
NZIA New Zealand Architecture Award; 
and won the Monte Craven Architecture 
Award for its innovative concrete structure. 

The NZIA jury citation for the Hekerua 
Bay Residence is particularly relevant to 
what had become a consuming interest 
for Archimedia – giving material form to 
specific individual or collective “identity”:

“Built to a superb standard on a Waiheke 
cliff edge, this suave house takes its 
owner’s Mediterranean background as 
the springboard for a programme that 
summons lazy days under a blazing sun. 
Travertine, in situ insulated concrete and 
superbly crafted wooden cabinetry are 
almost the entirety of the material palette. 
Internally, the underbelly of the curved 
concrete forms invites caress, like the hull 
of a boat up on the hard; externally, the 
building’s series of shell-like structures 
reference the gun emplacements of the 
Gulf. Poised, refined and meticulously 
crafted, this distinct response to the 
Client’s brief has resulted in a building like 
no other on our coast”.
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Archimedia’s increasing interest in 
“identity” first arose whilst working 
closely with the late Rewi Thompson 
on projects for Waiora Waikato, most 
notably the Henry Rongomau Bennett 
Centre. Archimedia have developed 
this interest, based on our belief that 
individual, collective and societal “identity” 
is the underlying force that determines 
what individuals, companies and society 
prioritise to express about who they are 
and what values they want to project in 
their built environment.

Archimedia has always been careful to 
prioritise Client and project requirements 
for functional and operational efficiency, 
feasibility and programme criteria before 
addressing the issues that transform 
building into architecture.  

Similarly, Archimedia has always embraced 
“process’ as a device for achieving design 
excellence and has developed a proprietary 
Archimedia Design Process, based 
on stakeholder consultation, thorough 
research and exploration, followed by 
uncompromising, idea-led design.

A new by-line was developed to articulate 
Archimedia’s interest in identity; urban 
design and sustainability; and Archimedia’s 

commitment to proper process –  
“Identity Ecology Integrity”. 

This mantra connects “identity” with an 
extended concept of intervention in the 
natural world through Urban Design and 
Master Planning under the title “Ecology”; 
whilst articulating commitment to the 
integrity of our own Archimedia Design 
Process.

The Archimedia ethos has evolved to 
practice architecture as “material identity” 
– a crafted, sculptural, inhabited form, 
embodying a synthesis of people, place 
and time.

Our collaborative endeavours have taught 
us the absolute value of relationships, the 
motivation behind our “Service Excellence” 
ethos. These professional relationships 
include multiple projects for Auckland 
Council, University of Auckland, ASB 
Showgrounds; The Selwyn Foundation; 
Villa Maria; Eye Institute; Heng Chuang 
Investments; Du Val; Millennium and 
Copthorne, Accor, Delegat; Sandfield; 
Methodist Church; Waipareira Trust; 
Canam; Waitemata Endoscopy; The Heart 
Institute; several private patrons and 
Southern Cross Hospitals, with whom we 
first worked in 1990.

37 Sandfield Office, Ponsonby 
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Archimedia have always found ways to 
contribute pro bono to the community 
that sustains us. Archimedia has donated 
design to several local civic causes; 
and most recently, in 2018, proposed an 
Urban Design Master Plan for the Ports 
of Auckland waterfront site. As a result of 
being born in Devonport, a few metres 
from the water; and having grown up on 
the edge of Ngataringa Bay, the Waitemata 
and its urban edges have been a recurring 
focus for the practice. This widely 
published proposition was intended to 
prompt debate and encourage aspirational 
thinking about the Waitemata and its 
interaction with the City of Auckland. 

The Ports of Auckland proposal 
encompasses several key moves:

 ▪ Return the Ports reclamation to the 
Waitemata by creating a new, walkable 
urban island

 ▪ Create eight kilometres of new, public 
waterfront walkway

 ▪ Reinstate the linear, urban axis that 
once was Quay Street

 ▪ Reinstate Quay Street as a 
“waterfront” avenue

 ▪ Ensure any downtown stadium is 
constructed to the south of Quay Street

 ▪ Create a new, inner-city, waterfront 
“place”, with the opportunity to live, 
work and play in a post-car society

While the Ports of Auckland idea is 
focussed on the Waitemata, Archimedia’s 
aspirational goal is to ensure that urban 
Auckland and its unique volcanic isthmus 
and harbours evolve as powerful taonga, 
preserved and enhanced in perpetuity for 
the whole community.

The Ports of Auckland proposal was 
enthusiastically received by Sir Bob 
Harvey, who has favoured Archimedia by 
publishing the Ports of Auckland proposal 
in his comprehensive new publication 
“Sea Edge – Where the Waitemata meets 
Auckland”.

We are very grateful to Sir Bob for 
assembling this colourful collection of not 
just the outstanding natural landscape, but 
also of characters and enterprise focussed 
on the Waitemata, Auckland’s most 
important natural resource.

43 Ports of Auckland Future Master Plan
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As a result of the Ports of Auckland 
proposition, Archimedia was approached 
by a philanthropist Client to develop a 
waterfront multi-media museum for the 
City, celebrating the achievement and 
innovation that is a hallmark of New 
Zealand’s cultural identity. This content 
was immediately convincing, along with the 
location, which was easily walkable from 
Downtown and public transport nodes. 

Because “The LegendNZ Centre” is 
a tabula rasa proposal, it is able to 
embody many of Archimedia’s values and 
preoccupations with art museums and 
explorations of identity. 

It addresses the problem of a large 
introverted programme on the transition 
zone to an extraordinary natural landscape 
– a museum / gallery on the edge of 
the Waitemata – by not only allowing 
light in, but by also allowing views out 
of the exhibition spaces. It promotes its 
significance through elevation, allowing an 
important urban axis to extend beneath 
it and connect and engage directly with 
the water; whilst its horizontal proportions 
speak to the landforms of the isthmus and 
the body of water that surrounds it. 

It’s glass skin, creating a notional “craft in 
a bottle”, not only protects the museum, 
but offers a sustainability solution that 
responds effectively to the opportunities 
offered by the site and micro-climate.

It creates a new way of expressing 
the New Zealand affinity with timber 
construction and composites using CLT, 
Glulam and diagrid technology; and 
expertise in traditional wooden ship 
building, which evolved in the early 19th 
century so very close to the site.  

“The LegendNZ Centre” is crafted, 
sculptural, inhabited - it celebrates cultural 
identity and whilst acknowledging history, 
is uncompromisingly ‘Modern’. It is “identity 
made material” and for Archimedia, is an 
appropriate way to begin the next decade 
of practice.

45 The LegendNZ Centre
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